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PREFACE
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perspective on global Al startup value creation.

Amid the surging global tech landscape, Al startups
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primarily from their technological ingenuity, Chinese
Al startups' value creation is significantly influenced
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technologies within China, posing a key hurdle to

value creation for its Al startups.
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on the opportunities and challenges confronting
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= furnish industry leaders with deeper insights,
° bolstering the sustainable advancement of the Al

sector.
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